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containing information on sponsor-
ships, advertisements, promotions, and 
other activities pertaining to its busi-
ness subject to the Act conducted by, 
or on behalf of, or benefiting the indus-
try member. 

(2) Preparation. The report will be 
prepared by the industry member in 
letter form, executed under the pen-
alties of perjury, and will contain the 
information specified by the appro-
priate TTB officer. The period covered 
by the report will not exceed three 
years. 

(3) Filing. The report will be filed in 
accordance with the instructions of the 
appropriate TTB officer. 

(Approved by the Office of Management and 
Budget under control number 1512–0392) 

[T.D. ATF–364, 60 FR 20421, Apr. 26, 1995. Re-
designated and amended by T.D. ATF–428, 65 
FR 52019, Aug. 28, 2000] 

Subpart B—Definitions 

§ 6.11 Meaning of terms. 
As used in this part, unless the con-

text otherwise requires, terms have the 
meanings given in this section. Any 
other term defined in the Federal Alco-
hol Administration Act and used in 
this part shall have the meaning as-
signed to it by that Act. 

Act. The Federal Alcohol Administra-
tion Act. 

Administrator. The Administrator, Al-
cohol and Tobacco Tax and Trade Bu-
reau, Department of the Treasury, 
Washington, DC. 

Appropriate TTB officer. An officer or 
employee of the Alcohol and Tobacco 
Tax and Trade Bureau (TTB) author-
ized to perform any functions relating 
to the administration or enforcement 
of this part by TTB Order 1135.6, Dele-
gation of the Administrator’s Authori-
ties in 27 CFR Part 6, Tied-House. 

Brand. For purposes of administering 
this part, the term ‘‘brand’’ refers to 
differences in the brand name of a 
product or in the nature of a product. 
Examples of different brands are prod-
ucts having a different brand name or 
class, type, or kind designation; appel-
lation of origin (wine); vintage date 
(wine); age (distilled spirits); or per-
centage of alcohol. Differences in pack-
aging such as difference in label design 

or color, or a different style, type or 
size of container are not considered dif-
ferent brands. 

Equipment. All functional items such 
as tap boxes, glassware, pouring racks, 
and similar items used in the conduct 
of a retailer’s business. 

Industry member. Any person engaged 
in business as a distiller, brewer, rec-
tifier, blender, or other producer, or as 
an importer or wholesaler, of distilled 
spirits, wine or malt beverages, or as a 
bottler, or warehousemen and bottler, 
of distilled spirits; industry member 
does not include an agency of a State 
or political subdivision thereof, or an 
officer or employee of such agency. 

Product. Distilled spirits, wine or 
malt beverages, as defined in the Fed-
eral Alcohol Administration Act. 

Retail establishment. Any premises 
where distilled spirits, wine or malt 
beverages are sold or offered for sale to 
consumers, whether for consumption 
on or off the premises where sold. 

Retailer. Any person engaged in the 
sale of distilled spirits, wine or malt 
beverages to consumers. A wholesaler 
who makes incidental retail sales rep-
resenting less than five percent of the 
wholesaler’s total sales volume for the 
preceding two-month period shall not 
be considered a retailer with respect to 
such incidental sales. 

[T.D. ATF–74, 45 FR 63251, Sept. 23, 1980, as 
amended by T.D. ATF–364, 60 FR 20421, Apr. 
26, 1995; T.D. ATF–428, 65 FR 52020, Aug. 28, 
2000; T.D. TTB–44, 71 FR 16922, Apr. 4, 2006] 

Subpart C—Unlawful Inducements 

GENERAL 

§ 6.21 Application. 

Except as provided in subpart D, it is 
unlawful for any industry member to 
induce, directly or indirectly, any re-
tailer to purchase any products from 
the industry member to the exclusion, 
in whole or in part, of such products 
sold or offered for sale by other persons 
in interstate or foreign commerce by 
any of the following means: 

(a) By acquiring or holding (after the 
expiration of any license held at the 
time the FAA Act was enacted) any in-
terest in any license with respect to 
the premises of the retailer; 
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